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Many key processes 20 hours of time saved
automated per project

Fewer data entry errors,
more accurate reports

USITT makes smooth transition
to Nimble AMS within Community
Brands family of products

When USITT was ready to change association management software (AMS)
to meet their evolving needs, they wanted an AMS built on the Salesforce CRM
platform. They turned to Nimble AMS by Community Brands.

Because they moved from NetForum by Community Brands, the transition kept
the organization within the same family of products, making the transition very
efficient and seamless. Using Nimble AMS, USITT now automates many manual
processes — saving staff time, reducing data entry errors, and improving the
speed and accuracy of reporting.

“We set up processes and reports, and we don't have to worry about them
again,” said USITT Executive Director David Grindle. “Everyone gets the
information they need when they need it, and we have more time to focus on our
members. Everyone stays happy.”

Solutions

Nimble AMS
Salesforce Platform

“We chose Nimble AMS
because of their great
service and because we
wanted our AMS to be

on the Salesforce CRM
platform. We wanted a
flexible system that could
evolve with us, and we didn't
want to worry about it being
managed or updated.”

David Grindle
Executive Director
USITT
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Summary Challenges

USITT uses Nimble AMS for a USITT wanted their association
Salesforce CRM platform-based management software (AMS) to be
member management solution that built on the Salesforce platform for
allows them to automate multiple reliability and flexibility. They also
processes to support their many wanted an AMS that could help them
member workshops and events. work more efficiently and accurately

— even as their organization grew and

evolved.
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Results

USITT saves about 20 hours of staff
time per project, freeing staff to focus
on member relationships versus
mundane tasks such as entering data
and sending reports and emails. As a
result, the organization sees fewer data
entry errors and more accurate reports.

“Community Brands made changing our AMS the easiest transition
we've ever experienced because the Nimble AMS and NetForum teams
worked directly together within the Community Brands umbrella of
companies. Our staff didn't have to coordinate between two companies,
which saved us time and hassle and avoided the danger of us making

mistakes as the go-between’’

David Grindle, Executive Director
UsSITT

About The United States Institute for Theatre
Technology, Inc. (USITT)

USITT connects performing arts design and technology
communities to ensure a vibrant dialog among practitioners,
educators, and students. Founded in 1960 as an organization to
promote dialogue, research, and learning among practitioners of
theatre design and technology, today USITT has grown to include
members at all levels of their careers and has embraced the new
technologies being used in entertainment.
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STAFF MEMBERS

4000+ | 100s

MEMBERS OF RESOURCES
FOR PERFORMING
ARTS AND
ENTERTAINMENT
PROFESSIONALS

Learn more at
nimbleams.com
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